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Launch Events
Strategy: to engage Vancouver Island community by 

community, inviting media, civic and business leaders and local 

food producers to a celebration of Island Good. This allowed 

each community to feel part of the program, and provided 

localised editorial opportunities.

Launches were held at local producers in 4 communities:

March 19 ςNatural Pastures Cheese, Courtenay

March 20 ςParadise Island Foods, Nanaimo

March 21 ςPortofino Bakery, Victoria

March 27 ςHertelsMeats, Port Alberni

At each event guests tasted food made on Vancouver Island, 

taking home delicious samples. 



Awareness Campaign
The strategy for Phase 1 was to create a combination of 

broad and targeted exposure of the Island Good brand to 

residents of communities across Vancouver Island, using a 

combination of traditional advertising, content marketing 

and social media.

The four retail partners (Country Grocer, Quality Foods, 

49th Parallel Grocery and Thrifty Foods) agreed to promote 

the Island Good brand in their own marketing materials 

where possible, including flyers, social media and print 

advertising.



Paid Media Strategy
PATTISON RADIO

12 week campaigns featuring :15s, March 19 ςJune 8, 

with value-add retail partner gift card giveaways on each station.

Rotation through morning and afternoon shows, 6a ς8p.

The Q (Victoria-Duncan): 360 airings/65,514 impressions

The Wolf (Nanaimo): 96 airings/non-metered market*

The Wave (Nanaimo): 96 airings/non-metered market

The Beach (Parksville/Qualicum) 180 airings/non-metered market

The Peak (Port Alberni): 96 airings/non-metered market

The Eagle (Campbell River): 90 airings/non-metered market

Paid campaign: $14,589 + GST

Promotional value through contesting: $49,245

* non-metered market means listenership is not available



Paid Media Strategy
PATTISON RADIO CONTESTING

Each station ran contests in April. Prizes were gift cards to 
participating retailers. Here are some of the results.

The Eagle in Campbell River ran a True or False contest to 
ǘŜǎǘ ǊŜǎƛŘŜƴǘǎΩ ǎƪƛƭƭ ƛƴ ƪƴƻǿƛƴƎ ǿƘƛŎƘ ǇǊƻŘǳŎŜǊǎ ǿŜǊŜ ƭƻŎŀƭΦ

The Peak ƛƴ tƻǊǘ !ƭōŜǊƴƛΩǎ Who Wants To Be A Baconaire
hadlisteners playing a Who Wants To Be A Millionaire-
inspired game, with multiple choice, food related 
questions.

The mid-LǎƭŀƴŘΩǎ ²ƻƭŦΣ ²ŀǾŜ ŀƴŘ .ŜŀŎƘΩǎ Island Grown 
contest garnered 1775 entries.

All reported that listeners were excited to receive grocery 
gift cards and the contesting was well liked.



Paid Media Strategy
CHEK TV

10 week campaign featuring :15s, March 26 ςJune 3, airing in 
local news and across the program schedule, delivering 
1,506,000 impressions Adults 18+.

Paid Campaign: 102 airings/$4,752.42 + GST

Bonus: none

CTV Vancouver Island

12 week campaign featuring :15s, March 19 ςJune 16, airing in 
local news, delivering 2,015,000 impressions Adults 18+. 

м ǿŜŜƪ άǘŜȄǘ ǘƻ ǿƛƴέ ŎƻƴǘŜǎǘ ƻƴ /¢± bŜǿǎ Ϫ рΣ ǿƛǘƘ ǊŜǘŀƛƭ 
partner gift cards as prizes, delivering 65,500 impressions Adults 
18+. 83 entries received.

Paid Campaign: 174 airings/$9,522 + GST

Bonus delivered: 35 airings/$672 value



Paid Media Strategy
BRANDED CONTENT
12 sponsored stories in the online versions of Black Press community newspapers across Vancouver Island.

Victoria News

Phillips Soda, 6163 impressions 

https://www.vicnews.com/marketplace/phillips-puts-some-pop-in-local-soda-market/

EurosaFarms, 7209 impressions 

https://www.saanichnews.com/marketplace/a-rose-is-a-rose-but-a-Saanich-rose-is-island-good

Portofino Bread, 6658 impressions

https://www.vicnews.com/marketplace/portofino-bakes-up-local-goodness-from-farm-to-table/

Nanaimo News Bulletin

Foody Biz Micro Greens, 10659 impressions

https://www.nanaimobulletin.com/marketplace/big-things-come-in-small-but-tasty-packages/

Aunty PennysAntipasto, 10469 impressions

https://www.nanaimobulletin.com/marketplace/its-island-good-aunt-pennys-finds-recipe-for-success

Paradise Island Cheese, 12681 impressions

https://www.nanaimobulletin.com/marketplace/nanaimo-cheese-maker-bases-business-in-paradise/

https://www.vicnews.com/marketplace/phillips-puts-some-pop-in-local-soda-market/
https://www.saanichnews.com/marketplace/a-rose-is-a-rose-but-a-Saanich-rose-is-island-good
https://www.vicnews.com/marketplace/portofino-bakes-up-local-goodness-from-farm-to-table/
https://www.nanaimobulletin.com/marketplace/big-things-come-in-small-but-tasty-packages/
https://www.nanaimobulletin.com/marketplace/its-island-good-aunt-pennys-finds-recipe-for-success
https://www.nanaimobulletin.com/marketplace/nanaimo-cheese-maker-bases-business-in-paradise/


Paid Media Strategy
BRANDED CONTENT Continued

Comox Valley Record

Natural Pastures Cheese, 9071 impressions

https://www.comoxvalleyrecord.com/marketplace/comox-valley-cheese-makers-are-island-good/

Hornby Organic Bar, 7713 impressions  https://www.comoxvalleyrecord.com/marketplace/raising-the-bar-in-the-comox-valley/

Tree Island Yogurt, 7646 impressions

https://www.comoxvalleyrecord.com/marketplace/fresh-tastes-better-comox-valleys-tree-island-shows-why-going-local-just-makes-sense

Campbell River Mirror

Hardy Buoys, 8589 impressions  https://www.campbellrivermirror.com/marketplace/island-salmon-is-island-good/

Island Bison, 13852 impressions https://www.campbellrivermirror.com/marketplace/cowboy-dreams-come-true-in-black-creek

Alberni Valley News

Hertel Meats, 10097 impressions https://www.albernivalleynews.com/marketplace/alberni-valley-pork-products-are-island-good/

Paid Campaign: $4,650 + GST

Total Impressions Delivered (Facebook): 110,807

https://www.comoxvalleyrecord.com/marketplace/comox-valley-cheese-makers-are-island-good/
https://www.comoxvalleyrecord.com/marketplace/raising-the-bar-in-the-comox-valley/
https://www.comoxvalleyrecord.com/marketplace/fresh-tastes-better-comox-valleys-tree-island-shows-why-going-local-just-makes-sense
https://www.campbellrivermirror.com/marketplace/island-salmon-is-island-good/
https://www.campbellrivermirror.com/marketplace/cowboy-dreams-come-true-in-black-creek
https://www.albernivalleynews.com/marketplace/alberni-valley-pork-products-are-island-good/


Paid Media Strategy

OUT OF HOME

16 week campaign (April 2 ςJuly 23) on 

north/south digital billboards on Island Highway 

just south of Duncan, featuring 6 second ad play.

Paid: $5,088 + GST

Contracted impressions: 162,720

Delivered: 273,837



Donated Media

½ page advertisement in the April/May edition of 

Douglas Magazine

Circulation 30,000

Full page advertisement in the Spring/Summer edition of 

MindX Magazine

Circulation 20,000

Complimentary airings of the 6 second commercial on the digital 

billboard at Beverly Corners, Duncan. Impressions not available.


